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1. COURSE DESCRIPTION

This course covers basic topics in microeconomics and is divided into 4 main chapters. In these four
chapters, the course presents factual material concerning the operation of different markets as well
as the development of a rudimentary understanding of firm and household decision-making. The
course focuses on how competitive and non-competitive markets operate and how government
regulation affects markets (Units 1-6). Also, the course presents the basics of market failures and
some initial solutions (Units 7-9). Finally, the course analyses how individuals make decisions that
affect their optimal choice when buying and how firms make decisions that affect profits and
production (Units 10-11).

2. COURSE OBJECTIVES

Competences - at the end of the course the student will have acquired the responsibility and

autonomy to:

- Understand the basic mechanism by which the markets work, including various approaches to
the different types of markets.

- Relate the basic economic theory and principles to current microeconomic issues and evaluate
related public policy

- Communicate knowledge and understanding of economic issues using written, verbal and/or
visual expression

- Have a lifelong ability to study economics and the broader social consequences of economic
decision-making

- Work in a team and collaborate
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Skills - at the end of the course the student will have acquired the following skills:

3.

Identify the determinants of supply and demand; demonstrate the impact of shifts in both
market supply and demand curves on equilibrium price and output.

Calculate supply and demand elasticities, identify the determinants of price elasticity of demand
and supply, and demonstrate the relationship between elasticity and total revenue.

Identify the four market structures by characteristics; calculate and graph the profit-maximizing
price and quantity in the output markets by the use of marginal analysis.

Describe governmental efforts to address market failures such as market power, externalities,
and public goods.

Identify the determinants of the consumer’s choice and demonstrate the relationship between
market prices and the marginal rate of substitution between goods at the optimum.

Identify the determinants of the firm’s theory and demonstrate the shape of the cost curves.

CONTENT

UNIT 1: The market forces of Supply and Demand

Content

1.1. Demand.

1.2.  Supply.

1.3. Equilibrium

1.4. Analysing changes in equilibrium.

Learning outcomes

e Understand how to use the supply and demand model to analyse competitive markets.
e Understand the determinants and the slope of the demand curve.
e Understand the determinants and the slope of the supply curve.

e Understand how to analyse how any event influences a market using the supply-and-
demand diagram to examine how the event affects the equilibrium price and quantity.

UNIT 2: Elasticities and their applications.

Content

2.1. Price Elasticity of Demand.
2.2. Revenue and Elasticity.
2.3.  Other Demand Elasticities.
2.4, Elasticity of Supply.
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Learning outcomes

e Understand what the price elasticity of demand measures and how to calculate it.
e Understand the type of demand depending on its price elasticity.
e Understand the relationship between revenue and price elasticity of demand.

e Understand what the income elasticity of demand and cross-price elasticity of demand
measure and how to calculate them.

e Understand what the price elasticity of supply measures and how to calculate it.

e Understand the type of supply depending on its price elasticity.

UNIT 3: Consumers, producers and the efficiency of the markets

Content
3.1. Consumer surplus.
3.2. Producer surplus.

3.3. Market efficiency.
3.4.  Market failures.

Learning outcomes

e Understand the economic concept related to consumer surplus and how to calculate it.
e Understand the economic concept related to producer surplus and how to calculate it.
e Understand when an allocation is efficient.

UNIT 4: Supply, Demand and Government Interventions

Content
4.1. Price control.
4.2. Taxes.

Learning outcomes
e Understand how price controls affect the market's equilibrium.
e Understand how taxes affect the market's equilibrium.

e Understand how the incidence of a tax on consumers and producers depends on the
price elasticity of demand and supply.
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UNIT 5; Externalities

Content

5.1.  Externalities I: Types.

5.2.  Externalities Il: Analysis

5.3.  Solutions: Public and Private.

Learning outcomes

e Understand what an externality is and how it affects market efficiency.
e Understand the different types of externalities.
e Understand the different, both public and private, solutions.

UNIT 6: Public Goods and Common Resources
Content

6.1. Classification of Goods.

6.2. Public Goods: Analysis.
6.3. Common Resources: Analysis.

Learning outcomes

e Understand how goods are classified in economic terms.
e Understand the problem of public goods.
e Understand the concept, and the problem, of common resources.

UNIT 7: Monopoly

Content
7.1, Determinants.
7.2. Monopoly decisions.

7.3.  Welfare implications.
7.4. Price Discrimination.
7.5. Public Policies.

Learning outcomes
e Understand how a monopoly can arise and the production decision of a monopoly.
e Understand what a natural monopoly is.
e Understand how a monopoly creates a deadweight loss.
e Understand how a monopoly can fix different prices for different consumers.
e Understand the problems when regulating natural monopolies.
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UNIT 8: Oligopoly

Content

8.1.  Markets with few sellers.

8.2.  Economics of Cooperation.
8.3. s cooperation impossible?
8.4.  Public Policies toward Cartels.

Learning outcomes

e Understand the relationship between firms in oligopolistic markets.

e Understand how firms have incentives to cooperate in oligopolistic markets.

e Understand how the dilemma'’s prisoner is useful to analyze oligopolistic markets.
e Understand how regulators and policymakers can deal with oligopolistic markets.

UNIT 9: Monopolistic Competition

Content

9.1. Concentration Indexes.

9.2. Between Monopoly and Perfect Competition.
9.3. Monopolistic Competition and Welfare.

9.4.  Advertising and Brand Names.

Learning outcomes

e Understand the basic characteristics of a monopolistically competitive market.
e Understand the equilibrium in a monopolistically competitive market.
e Understand why product differentiation leads to the use of branding and advertising.

UNIT 10: Firm’s Theory and Supply
Content

10.1. Costs, Revenues and Profit.
10.2. Production Function.

10.3. Scale Economies.

10.4. Types of Costs.

10.5. Short and Long-run Costs.
10.6. Supply Curve.

Learning outcomes
e Understand the economic concept of opportunity cost.
e Understand the concept of the production function for a firm.
e Understand the types of costs for a firm and how to graph them.
e Understand the differences between the short and long run for a firm.

e Understand how to derive the supply curve.
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UNIT 11: Consumers’' Choice and Demand

Content

11.1. Budget Constraint.

11.2.  Preferences, Indifference Curves and Utility.
11.3.  Optimization.

11.4. Demand Curve.

11.5.  Income and Substitution Effects.

Learning outcomes

e Understand the economic concept related to the budget constraint in consumer terms.

e Understand the concept of preferences and how to represent them via consumers’
indifference curves.

e Understand the optimal choice for the consumer and its economic interpretation.
e Understand how changes in prices and income affect the optimal choice.
e Understand how to derive the demand curve.

4. LEARNING METHODOLOGY

On-site groups:

Each session will be structured in two main parts:
e Afirstlecture, in which the professor will explain the main conceptual, theoretical and
analytical foundations of each topic.
e Asecond part in which the content will be applied to practical exercises through case
studies, debates, problem solving, comments on texts and news...
This structure is intended to first provide students with the necessary economic tools and then guide
them in their application through dynamic and participatory activities based on economic reality.
However, this organization is not rigid, and the sessions are designed as dynamic spaces of
continuous interaction.

Partly on-site groups:

In this modality the structure does not vary, but the autonomous work in advance acquires greater
relevance. Thus, the expository lecture will consist of a review of the main contents concerning the
complete materials designated for that session, which students are expected to have previously
worked on at home. Finally, the practical work appears as an opportunity to consolidate the
knowledge introduced with the autonomous work and reinforced during the lecture, so that it can
be applied to the analysis of the economic reality through case studies, debates, group dynamics
and problem solving.
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5. GRADING

The final mark (FM) of the course is computed as follows:

FM = Mark from final exam x 60% + Mark from continuous assessment x 40%.

- The final exam has two attempts.
- To compute the FM the student must obtain at least 40 points out of 100 in the final exam.
- The student passes the course if the FM is equal to or higher than 50 points out of 100.

- Theschedule and nature of the activities included in the continuous assessment will be available
in the Campus Euncet online classroom of the course and will be explained in the first session.

On-site groups:

Activity type Description % Evaluation

Tasks: 40%
Group Assessment Units 1-4 15%

Group Assessment Units 5-6 15%

Single Mid-term Exam 30%

Group Assessment Units 7-11 15%

Group Final Essay 25%

Final Assessment: 60%
Single Final Exam 100%

Partly on-site groups:

Activity type Description % Evaluation

Tasks: 40%
Group Assessment Units 1-4 20%

Group Assessment Units 5-6 20%

Single Mid-term Exam 40%

Group Assessment Units 7-11 20%

Final Assessment: 60%
Single Final Exam 100%
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